Q WOMEN in travel Awards

SUBMISSION
CRITERIA

-



CAIGORIES

SECTOR

Aviation

Cruise

Tour Operators/Wholesaler
Travel Tech

JOB FUNCTION

BDM of the Year (NEW)

Executive Leader of the Year

Marketer of the Year

PR of the Year

Reservation Executive / Manager of The Year
Tourism Board Representative of the Year
Travel Advisor of the Year

CHANGEMAKER CATEGORIES

Employer of the Year
Entrepreneur of the Year

Male Champion of Change
Mentor of the Year

Rising Star of the Year
Sustainable Practices Champion

Unsung Hero (NEW)
W [? MEN
Awar u s

Woman of the Year




KEY DATES

Entries Open Monday, 20 July 2026
On-Time Entries Close Friday, 25 September 2026
Late Entries Close Friday, 2 October 2026

Last chance for Tuesday, 3 November 2026
early-bird tickets!

Finalists Announced Wednesday, 4 November 2026

Awards Night Wednesday, 2 December 2026

WOMEN
Awaords




JUDGING PERIOD

Unless otherwise stated, all entries must relate to work
completed in the 12 months to 25 September 2026.

Judges will evaluate nominees based on their professional
achievements during this period, their contribution to the
travel industry, and their role in supporting the progression
and development of women within their organisation
and/or the broader industry.

The annual Travel Weekly Women in Travel Power List is
decided by the editorial board of Travel Weekly.

Woman of The Year is also chosen by the Travel Weekly
editorial board. To be eligible you must have entered
another category.



2026 AWARDS

WOMEN IN TRAVEL

NEVER TOO MUCH

Recognising outstanding women driving success across
key sectors of the travel industry, from airlines and cruising
to tourism, hospitality, technology and beyond.
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AVIATION

This category is open to Australia's top female aviation talent.
The judges are looking for three major elements:

1) Excellence in the entrant's field and day-to-day role.

2) A drive for success with a view to seeing as many women
in senior roles, on boards and in leadership positions as possible.

3) Leadership qualities regardless of the seniority of your role,
i.e you don't have to be a manager to be a leader.

Using the metrics of your choice — such as percentage growth
year-on-year — what were your targets and how have you managed to
achieve these in the 12 months to 25 September 2026? What were the
challenges in achieving this, creative thinking, organisation, business
acumen, people skills and other assets that helped you achieve these.
Up to 300 words, 30 points.

Demonstrate your business acumen and people skills and the steps
you are taking to further improve these leadership elements. Up to
300 words, 30 points.

What is the X factor that makes you and your work stand out? Up to
200 words, 20 points.

Provide an example of a project that you played a key role in. Up to
200 words, 20 points.

Reminder: you can enter more than one category
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CRUISE

This category is open to women working within the cruising industry.
Judges are looking for:

1) Excellence in the entrant's field and day-to-day role.

2) A drive for success with a view to seeing as many women
in senior roles, boards and leadership positions as possible.

3) Leadership qualities regardless of the seniority of your role,
i.e you don't have to be a manager to be a leader.

Using the metrics of your choice — such as percentage growth
year-on-year — what were your targets and how have you managed to
achieve these in the 12 months to 25 September 2026. Provide details
on how the company has performed this year (such as revenue
growth or sales), challenges in achieving this, creative thinking,
organisation, business acumen, people skills and other assets that
helped you achieve these. What was your role in that?

Up to 500 words, 50 points.

What is the X factor that makes you and your work stand out? Up to
250 words, 25 points.

Explain your job requirements and how you have had a positive impact on
the sector. Up to 250 words, 25 points.

Reminder: you can enter more than one category
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TOUR OPERATOR /
WHOLESALER

This category is open to women working in any role with a tour operator or
wholesale brand.

The judges are looking for three major elements:

1) Excellence in the entrant's field and day-to-day role.

2) A drive for success with a view to seeing as many women in senior
roles, boards and leadership positions as possible.

3) Leadership qualities regardless of the seniority of your role,
i.e you don't have to be a manager to be a leader.

Focusing on the 12 months to 25 September 2026, discuss the
year-on-year growth of your business, challenges in achieving this,
creative thinking, organisation, business acumen, people skills and
other assets that helped you achieve these. Up to 300 words,

30 points.

Demonstrate your business acumen and people skills and the steps
you are taking to further improve these leadership elements. Up to
300 words, 30 points.

What initiative in your role has positively impacted the sector as a whole?
Up to 200 words, 20 points.

What is the X factor that makes you and your work stand out? Up to
200 words, 20 points.

Reminder: you can enter more than one category
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TRAVEL TECH

This category celebrates women who work in technology, introduced systems
or substantially improved technology within your company.

Discuss what digital transformation projects you have been working
on in the 12 months to 25 September 2026 and how that innovation
has benefited the business. Up to 500 words, 50 points.

What is the X factor that makes you and your work stand out? Up to
250 words, 25 points.

What is the biggest challenge in your role that you have overcome this
year? Up to 250 words, 25 points.

Reminder: you can enter more than one category
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2026 AWARDS

WOMEN IN TRAVEL

NEVER TOO MUCH

JOB
FUNCTTON

Honouring excellence across professional disciplines,
recognising women who excel in roles spanning sales,
marketing, operations, leadership, finance, technology and
customer experience.



(NEW)
BDM OF THE YEAR

This new category celebrates account managers, business development
managers and national account managers in mid-senior roles. More than just
bringing in revenue, these individuals are client relationship management
experts, product champions and the frontline for any business.

The judges are looking for three major elements:

1) Excellence in the entrant's field and day-to-day role.

2) A drive for success with a view to seeing as many women in senior
roles, boards and leadership positions as possible.

3) Leadership qualities regardless of the seniority of your role,
i.e you don't have to be a manager to be a leader.

Focusing on the 12 months to 25 September 2026, discuss the
year-on-year growth of your business, challenges in achieving this,
creative thinking, organisation, business acumen, people skills and
other assets that helped you achieve these. Up to 300 words,

30 points.

In your role, how have you evolved within the ever-changing market and
what is your retail strategy for the next 12 months? Up to 250 words,
25 points.

What is the X factor that makes you and your work stand out? Up to
150 words, 15 points.

Using the metrics of your choice, provide a numerical argument on why
you think you should win. Up to 150 words, 15 points.

Tell us your biggest challenge in your role and how you have overcome it?
Up to 150 words, 15 points.

Reminder: you can enter more than one category
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EXECUTIVE LEADER OF THE YEAR

This category aims to celebrate those who are leading from the front,
supporting their teams and creating real change within their organisation.

Give a brief overview of what you have contributed to your
organisation, the travel profession and the wider community in the
12 months to 25 September 2026. Proven growth figures will aid your
application. Where regulatory or confidentiality issues preclude
offering specific figures, percentages are acceptable. Up to 300
words, 30 points.

Indicate how you're advocating for a more inclusive culture and helping to
develop talent under your leadership. Up to 300 words, 30 points.

At least one reference from a team member, community leader, academic
or client must be included with the entry. Up to 250 words,
25 points.

What is the X factor that makes you and your work stand out? Up to
150 words, 15 points.

Reminder: you can enter more than one category
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MARKETER OF THE YEAR

The judges will be looking for a marketer who has achieved the most for a
brand or related group of brands in the past 12 months to 25 September 2026.
This will include insights into issues faced by the brand and its strategies, as
well as coordination of advertising, media and PR partners in achieving
successful outcomes.

Supply one case study that explains how you helped develop the
brand in the 12 months until 25 September 2026. The judges will be
looking for clear evidence of success, strategic thinking and your
ability to deliver against a brief. Up to 300 words, 30 points.

Demonstrate what success looks like citing the impact of your work
and the growth it has led to. Where regulatory or confidentiality issues
preclude offering specific figures, percentages are acceptable. Up to
300 words, 30 points.

In your role, how have you evolved within the ever-changing market and
what is your marketing strategy for the next 12 months? Up to 200 words,
20 points.

What is the X factor that makes you and your work stand out? Up to
200 words, 20 points.

Reminder: you can enter more than one category
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PR OF THE YEAR

The judges will be looking for the PR professional who has achieved the most
for a travel brand or related group of brands in the past 12 months. This will
include insights into issues faced by the brand and its strategies, media and
PR partners in achieving successful outcomes. This award is definitely open
to PR agencies.

Supply one case study that explains how you helped develop a travel
brand's awareness through PR in the 12 months until 25 September
2026. The judges will be looking for clear evidence of strategic
thinking, ability to deliver against a brief, crisis communications and
evidence of success. Up to 300 words, 30 points.

Demonstrate what success looks like including increased brand
awareness, reach of the brand, earned media and growth in sales your
work has led to. Where regulatory or confidentiality issues preclude
offering specific figures, percentages are acceptable. Up to 300 words, 30
points.

In your role, how have you evolved within the ever-changing market
and what is your PR strategy for the next 12 months? Up to 200 words,
20 points.

What is the X factor that makes you and your work stand out? Up to
200 words, 20 points.

Reminder: you can enter more than one category
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RESERVATIONS MANAGER

This category is open to women working as a reservations specialist for a
travel brand.

The judges are looking for three major elements:

1) Excellence in the entrant's field and day-to-day role.

2) A drive for success with a view to seeing as many women in senior
roles as possible.

3) Leadership qualities regardless of the seniority of your role,
i.e you don't have to be a manager to be a leader.

What were your personal targets and how have you managed to
achieve these in the 12 months until 25 September 2026? Up to
300 words, 30 points.

Demonstrate your business acumen and people skills and the steps you
are taking to further improve these leadership elements. Up to 200 words,
20 points.

Explain a situation where you have resolved a difficult issue with a
customer. Up to 200 words, 20 points.

Why do you love working in reservations? Up to 200 words, 15 points.

What is the X factor that makes you and your work stand out? Up to
200 words, 15 points.

Reminder: you can enter more than one category
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TOURISM BOARD REPRESENTATIVE
OF THE YEAR

This category is open to women working in any role within a tourism board or
tourism board representatives.

The judges are looking for three major elements:

1) Excellence in the entrant's field and day-to-day role.

2) A drive for success with a view to seeing as many women in senior
roles as possible.

3) Leadership qualities regardless of the seniority of your role,
i.e you don't have to be a manager to be a leader.

What were your targets and how have you managed to achieve these
during the judging period in the 12 months until 25 September 2026?
Up to 300 words, 30 points.

Discuss creative thinking, organisation, business acumen, people skills
and other assets that helped you achieve these. Up to 200 words,
20 points.

Discuss how you have increased visitor numbers and brand awareness
for the destination year on year. Up to 200 words, 20 points.

Give us an example of the best campaign/initiative you workedon this
year. Up to 150 words, 15 points.

What is the X factor that makes you and your workstand out? Up to
150 words, 15 points.

Reminder: you can enter more than one category
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TRAVEL ADVISOR OF THE YEAR
(RETAIL OR CORPORATE)

This category is open to female travel advisors working in any retail or
corporate consultancy environment, this includes but is not limited to agents,
store managers and owners/directors.

The judges are looking for three major elements:

1) Excellence in the entrant's customer service and day-to-day role.

2) A drive for success with a view to seeing as many women in senior
roles, boards and leadership positions as possible.

3) Leadership qualities regardless of the seniority of your role, i.e you don't
have to be a manager to be a leader.

What were your KPIs and how have you managed to achieve these in
the 12 months until 25 September 20267 Discuss the challenges in
achieving this, creative thinking, organisation, business acumen, people
skills and other assets that helped you achieve these. Up to 350 words,
35 points.

Supply at least one case study/reference of customer success where you
went above and beyond the call of duty. Up to 250 words, 25 points.

In your role, how have you evolved within the ever-changing market and
what is your retail strategy for the next 12 months? Up to 250 words,
25 points.

What is the X factor that makes you and your work stand out?
Up to 150 words, 15 points.

Reminder: you can enter more than one category
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2026 AWARDS

WOMEN IN TRAVEL

NEVER TOO MUCH

CHANGEMAKER
CATEGORIES

Celebrating women who are challenging convention,
driving innovation and creating meaningful impact
through leadership, advocacy, sustainability, diversity
and positive industry change.



EMPLOYER OF THE YEAR

The judges are looking for an organisation which champions gender equality,
the success of women in the organisation and which operates an equal
opportunity policy that is actually implemented rather than talked about.

Reminder: this award is for an organisation, not an individual.

As an organisation, what measures have you taken to reduce the gender
salary gap, advocate for working mums to remain at or re-join the company
and encourage young talent to progress?

Provide evidence of a well thought out and executed recruitment policy
that demonstrates how specific programs and initiatives have benefited
women within the company. Up to 300 words, 30 points.

Employers should provide two individual staff case studies of no more
than 250 words each, from appropriate staff members detailing their own
experiences at the company. One should be for a member of staff who
joined during 2021-2026, the other for a member of staff who joined in
2020 or earlier. Up to 500 words total, 50 points.

Demonstrate a commitment to the development and retention of female
talent. Up to 200 words, 20 points.

Reminder: you can enter more than one category
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ENTREPRENEUR OF THE YEAR

The judges will be looking for the entrepreneur that has taken the plunge to
take on a role of CEO, CFO, Sales Manager, Strategist, Accountant and
everything else in between. This will include how they tackled issues to
achieve successful outcomes.

This entry is very much open to start-ups.

Provide a brief profile, including significant achievements and
accomplishments of note as an entrepreneur. Describe your future
aspirations within the travel industry and what steps you are taking to
achieve them. Up to 300 words, 30 points.

Supply one case study that explains how you helped create or innovate
the company or brand in the 12 months until 25 September 2026. The
judges will be looking for clear evidence of strategic thinking and
evidence of success. Up to 200 words, 20 points.

Demonstrate what success looks like including revenue, sales and
growth. Where regulatory or confidentiality issues preclude offering
specific figures, percentages are acceptable. Up to 300 words, 30 points.
What is the X factor that makes you and your work stand out? Up to

200 words, 20 points.

Reminder: you can enter more than one category
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MALE CHAMPION OF CHANGE

This category celebrates men who help to enhance gender equality within their
organisation.

Provide an example of an initiative that you have played a key role in around
inclusion and equality within the workplace. Up to 400 words, 40 points.

Offer a case study of an initiative that has been implemented and provide a
number-based argument to support it. Up to 600 words, 60 points.

Reminder: you can enter more than one category
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MENTOR OF YEAR

The judges are looking for individuals who have mentored and championed
women or gender equality issues within their organisation. Include details on
how you have helped develop people and the strategies you have employed to
do this.

Supply a brief profile, including significant achievements and
accomplishments of note during your time with your organisation.
Up to 250 words, 25 points.

Outline the significant contribution you have made to the retention,
progression, satisfaction or development of individuals or groups within
the organisation and/or the profession. Up to 200 words, 20 points.

Provide individual references of no more than 200 words each, from
appropriate staff members detailing their own experiences with you.
Up to 400 words total, 40 points.

What is the X factor that makes you and your work stand out? Up to

150 words, 15 points.

Reminder: you can enter more than one category
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RISING STAR OF THE YEAR

The judges are looking for women who commenced their career in the travel
industry in the last two years and who have shown tremendous achievements
and drive for excellence in their short tenure.

Provide a brief overview of what you have contributed to the travel
profession and wider community during the judging period in the
12 months until 25 September 2026. Up to 500 words, 50 points.

Describe your future aspirations within the travel industry and what steps
you are taking to achieve them. Up to 300 words, 30 points.

What is the X factor that makes you and your work stand out? Up to
200 words, 20 points.

Reminder: you can enter more than one category
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SUSTAINABLE
PRACTICES CHAMPION

This category celebrates women working in a role focused on achieving social
or environmental change.

Provide a brief overview of what you have contributed to the
travel profession and the wider community in the 12 months
until 25 September 2026. Up to 350 words, 35 points.
Outline your future ambitions. Up to 250 words, 25 points.

Supply one case study demonstrating your commitment to sustainable
practices. Up to 250 words, 25 points.

What is the X factor that makes you and your work stand out? Up to
150 words, 15 points.

Reminder: you can enter more than one category
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UNSUNG HERO

This category recognises an individual making a meaningful impact behind
the scenes in the travel industry through mentorship, advocacy, leadership and
support of others. This award celebrates those who consistently champion
the industry and fellow employees, foster inclusive workplaces, elevate
colleagues and quietly drive positive change within their organisation or the
wider industry. They can be nominated by an employer.

Judges are looking for individuals who have demonstrated a strong
commitment to mentoring and championing others within their organisation.
Entries should outline how the nominee has helped develop people, supported
career progression, improved workplace culture and implemented strategies
that have delivered measurable or lasting impact.

° Provide a brief profile of the entrant, including significant achievements,
milestones and contributions during their time with their organisation.
Up to 200 words, 20 points.

Outline the significant contribution the entrant has made to the retention,
progression, satisfaction, wellbeing or development of individuals or
groups within their organisation and/or the broader profession. Up to
200 words, 20 points.

Provide individual references from colleagues, mentees, team members
or industry peers detailing their own experiences with the entrant and the
impact they have had personally and professionally. Up to 200 words
each, up to 400 words total, 40 points.

The X factor. What makes this entrant truly stand out as an Unsung Hero?
What is the unique quality, achievement or influence that sets them
apart? Up to 200 words, 20 points.

Reminder: you can enter more than one category
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WOMEN IN TRAVEL

NEVER TOO MUCH
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